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Project: Swiss Tourism for Sustainable Development in Vietnam (ST4SD)
D &n: Du lich Thuy Sy vi sw Phét trién Bén viing tai Viét Nam
Code | Ma: TOR.C303.12 - Activity 7
TOR.C303.12 - Hoat déng 7
Product/ Service Thiét ké landing page cho chuong trinh trai nghiém Tuan hoan - Tai sinh
name | Tén san tai lang du lich cdng ddng Cam Phu, Go Nbi, Da Nang
pham/ dich vu: Landing page development for Circular—-Regenerative Experiential Tourism

in Cam Phu, Go Noi, Da Nang

Contract term | Thoi  From | Tir 15/5/2026 to | dén 30/8/2026
han hop déng:

Application deadline  Before | Trwréc 10/6/2026
| Han ndp don:

1. PROJECT INTRODUCTION | GIOI THIEU DU AN

The Swiss Tourism for Sustainable Development in Vietham (ST4SD), financed by the Swiss State
Secretariat for Economic Affairs (SECO), aims at making Viet Nam’s tourism sector more
sustainable and inclusive. As part of the economic development cooperation of Switzerland for Viet
Nam, it is implemented by the consortium of Helvetas Vietnam, a Swiss international NGO, and the
CRED Tourism & Agriculture Solution Consulting Company Limited, a Viethamese NGO. The
Ministry of Culture, Sports and Tourism appointed the Viet Nam National Authority of Tourism
(VNAT) as the project owner.| | Dw én Du lich Thuy Sy vi sw Phét trién Bén viing tai Viét Nam
(ST4SD), tai tro béi Téng cuc Kinh té Lién Bang Thuy Sy (SECO), nham muc dich thuc day sw
phét trién bén viing va bao trum ctia nganh du lich Viét Nam. La mét phan trong hop tac phat trién
kinh té gitra Thuy Sy va Viét Nam, dw &n duoc thuc hién béi Helvetas Vietnam, mét té chirc phi
chinh phi quéc té cua Thuy STva Trung tdm Phat trién Kinh té Néng thén (CRED), mét t6 chirc phi
chinh pht cta Viét Nam. Bé Van héa, Thé thao va Du lich chi dinh Cuc Du lich Quéc gia Viét Nam
la cha dw an.

[Brief introduction of grantee, operation, activities] | [Gi6i thiéu ngdn gon vé bén duorc tai tro, céch
thire van hanh, hoat ddng].

REED is a social enterprise established in 2020, working in sustainable agriculture, circular
economy, and nature-based solutions applied to tourism and community development. REED’s
core activities include: (1) consulting and implementing circular waste management systems for
businesses and local authorities; (2) developing agro-ecosystem restoration and climate-adaptive
livelihood models; (3) designing and operating experiential tourism products linked to circular and



regenerative practices; and (4) providing training and capacity building for communities,
businesses, and youth.

REED la doanh nghiép x& hoi thanh 1dp nam 2020, hoat dong trong céac linh viec nbng nghiép bén
vitng, kinh té tudn hoan va phét trién céc gidi phép dwa vao thién nhién (nature-based solutions)
cho du lich va céng déng. Céc hoat déng chinh ciia REED bao gém: (1) tw van va trién khai hé
théng quén ly rac thai tudn hoan cho doanh nghiép va dia phuong; (2) phét trién cac mé hinh phuc
héi hé sinh thai néng nghiép va sinh ké thich tng véi bién déi khi hau; (3) thiét ké va van hanh cac
sé&n phdm du lich trdi nghiém gén véi céc gidi phép tudn hoan va téi sinh; (4) dao tao va nang cao
néng luc cho cdng dbng, doanh nghiép va thanh nién.

[Brief introduction of your activity/ model background] | [Gi6i thiéu ng&n gon vé bbi canh hoat dong/
moé hinh]

The proposed activity is part of the project “Finalizing and Launching a Circular—Regenerative
Tourism Experience” in CAm Phu community-based tourism village, Go Néi, Da Nang. The model
builds on the integration of tourism into circular economy and ecosystem restoration solutions that
have been developed and implemented locally over several years. Unlike conventional tourism
products that primarily extract existing natural and cultural values, this model positions tourism as a
contribution-based mechanism, where each visitor experience directly supports activities such as
waste circularity, regenerative agriculture, landscape restoration, and preservation of local
knowledge.

Hoat dong dé xuét thudc duw &n “Hoan thién va ra mat sén phdm Du lich Tuén hoan — Tai sinh” tai
lang du lich céng déng Cam Phu, Go Néi, Pa Ndng. Mé hinh nay dwoc phat trién dua trén viéc tich
hop du lich vao céc gidi phap kinh té tuédn hoan va phuc hbi hé sinh thai da dwoc REED va cdng
déng dia phuwong trién khai trong nhiéu ndm. Khéc véi cac sén pham du lich truyén théng chi yéu
khai thac tai nguyén s&n cé, mé hinh nay dinh vi du lich nhwr mét “céng cu déng gop”, trong dé moi
tréi nghiém cta du khéch gén truc tiép véi cac hoat dong nhu: tudn hoan réc thai, néng nghiép
sinh théi, tréng cay phuc héi cdnh quan, va béo tn tri thirc bén dia.

[Justification for the need of this activity] | [Giai thich Ii do, co' s& cho hoat dong nay]

Following the completion of the tour product, the implementation of training activities, the
organization of a famtrip, and the production of promotional materials, developing a landing page is
necessary to establish a central and official platform for presenting the product to partners and
potential customers.

The Circular—Regenerative tourism model is a new and integrated product, combining resource
circularity, ecosystem restoration, and community participation. These elements require clear,
structured, and accessible presentation to support travel operators and visitors in understanding
and evaluating the offering.

In the current market context, having a dedicated online platform is essential to increase
accessibility, provide comprehensive information, and support initial interaction with interested
audiences. The landing page serves as a central touchpoint, integrating key content such as tour



descriptions, visuals, videos, and contact information, while supporting communication, promotion,
and market engagement.

Given that the target audience includes both domestic and international markets, a bilingual
landing page is necessary to ensure broader accessibility. Integrating basic interactive features
(e.g., chatbot, contact forms) further supports initial communication and connection with potential
partners and customers.

This activity aims to:

e Provide a clear and accessible official platform for presenting the tour product
e Support communication, sales, and promotional activities
e Enhance connection with travel partners and potential customers

Hiring a professional service provider is necessary to ensure appropriate design, content structure,
and functionality, resulting in a communication tool that can be effectively used in ongoing product
development and market outreach.

Sau khi hoan thién sén pham tour, trién khai cac hoat dong dao tao, t6 chirc famtrip va xay dung
video quéng ba, viéc thiét ké mét landing page la can thiét nhdm tao mét kénh théng tin chinh thirc
va tap trung dé gisi thiéu sdn phdm téi céc doi téc va khach hang tiém néng.

Mé hinh du lich Tuén hoan — Téi sinh la mét sén phdm méi, c6 ndi dung tich hop nhiéu yéu té nhw
tuén hoan tai nguyén, phuc héi hé sinh thai va sw tham gia ctia cdéng déng. Céc ndi dung nay cén
duoc trinh bay mét cach ré rang, cé céu tric va dé tiép can dé hé tro qua trinh tim hiéu, danh gia
va ra quyét dinh cua céc dbi téc Ii¥ hanh cing nhw khach du lich.

Trong bdi canh thj trirong hién nay, viéc cé6 mot nén téng truc tuyén chuyén biét gitp téng kha
néng tiép cén, cung cap théng tin day di va hé tro tirong tac véi nguoi quan tam la rét quan trong.
Landing page déng vai tro nhur mét diém tiép cén trung tdm (central touchpoint), noi tich hop cac
néi dung chinh ctia sdn phdm (mé ta tour, hinh dnh, video, théng tin lién hé...) va hé tro cac hoat
dong truyén théng, gidi thiéu va két ndi thi truong.

Ngoai ra, do dbi tirong khach hang bao gém cé thi truong trong nuée va qudc té, viéc xay dung
landing page song ngi¥ la cén thiét dé dam bao kha néng tiép cén réng réi. Viéc tich hop céc yéu
t6 twong tac co ban (vi du: chatbot, form lién hé) gitp hé tro tra Ioi théng tin ban dau va ting khé
néng két ni véi khach hang va déi téc.

Hoat doéng nay nham:

e Cung cdp mét nén tang théng tin chinh thire, ré rang va dé tiép can vé sén phdm tour
e Hb tro céc hoat ddng gidi thiéu, ban hang va truyén théng
e Tang khd nang két ndi véi déi tac Iir hanh va khéach hang tiém nang



Viéc thué don vi chuyén mén dé thiét ké va phat trién landing page la cén thiét nham dam béo giao
dién, ndi dung va chirc ndng phu hop véi muc tiéu cda dw an, d‘éng thoi tao ra mét céng cu truyén
théng co thé str dung lau dai trong qua trinh phét trién sdn pham.

Funded by | Tai tro b&i: ST4SD

2. REQUIRED TECHNICAL SPECIFICATIONS | THONG SO KY THUAT YEU CAU
Equipment/ service name | Tén thiét bi/ dich vu:

Thiét ké va phat trién landing page cho tour du lich Tuan hoan — Téi sinh

Design and development of a landing page for the Circular—Regenerative tourism tour

Technical requirements | Yéu céu ky thuat:

1. Noi dung & cau trac | Content & Structure

e Landing page bao gdm cac ndi dung chinh: | The landing page includes the following main
contents:
o Gidi thiéu tdng quan vé tour | General introduction to the tour
o Cac hoat dong/trai nghiém chinh | Main activities/experiences
o Gia tri néi bat (cdng déng, méi trwdng, trai nghiém) | Key values (community,
environment, experience)
o Hinh anh va video minh hoa | lllustrative images and videos
o Théng tin lién hé / dang ky | Contact / registration information
e No6i dung dwoc trinh bay r rang, logic, dé hiéu | Content is presented clearly, logically, and
easy to understand

2. Ngén ngir | Language

e Song ngi¥: Tiéng Viét — Tiéng Anh | Bilingual: Vietnamese — English
e (Co6 kha nang chuyén doi ngén nglr dé dang | Easy language switching capability

3. Giao dién & trai nghiém ngw&i dung | UI/UX

e Thiét ké hién dai, than thién, d& s& dung | Modern, user-friendly, and easy-to-use design
e Téi wu hién thj trén: | Optimized display for:

o May tinh | Desktop

o Dién thoai di ddng | Mobile devices
e Tbc dd tai trang phu hop | Appropriate page loading speed

4. Tinh nang twong tac | Interactivity

e Tich hop cac chirc nang co ban: | Integration of basic functions:
o Form lién hé/dang ky | Contact/registration form
o Nut lién hé nhanh (email, dién thoai, WhatsApp/Zalo néu cé) | Quick contact buttons
(email, phone, WhatsApp/Zalo if applicable)
e Co6 thé tich hop chatbot hodc cdng cu hé tro tra 10i ty ddng & mirc co ban | Ability to
integrate a chatbot or basic automated response support tools



5. Tich hop ndi dung truyén théng | Media integration

e Tich hop video quang ba | Integration of promotional videos
e Hinh anh chat lwong phu hop | Appropriate high-quality images
e Noi dung co thé cap nhat d& dang | Content can be updated easily

6. Quan tri & sir dung | Management

e D& dang chinh stra néi dung (CMS don gian) | Easy content editing (simple CMS)
e Ban giao quyén quan tri cho REED | Transfer of administration rights to REED
e Huwdng dan st dung co ban | Basic user guidance

7. San pham ban giao | Deliverables

e 01 landing page hoan chinh, hoat dong online | 07 complete landing page, fully operational
online

e Source hoac quy§n quan tri | Source files or administration access

e Tailiéu huwéng dan st dung co ban | Basic user manual/documentation

3. ORDER AND TIME OF USE | PAT HANG VA THO'l GIAN SU’ DUNG
Installation time or service use | Thoi gian I3p d&t hodc str dung dich vu: 1/9/2026

Expected before | Dw kién truéc: 1/9/2026

4. BIDDING REQUIREMENTS | YEU CAU PAU THAU

Interested suppliers are requested to send detailed quotations to assist3@st4sd.vn and
procurement@st4sd.vn before the above-mentioned deadline. The submitted documents must be
password-protected. You will be asked for the password after submitting the application.

Céc tai lidu ndm trong dé xuét cén c6 mat ma bdo vé. Ching toi sé lién hé véi ban dé héi mat ma.
Dé xuét dén dia chi email assist3@st4sd.vn va procurement@st4sd.vn truéc thoi han néu trén.

The email subject line should begin with | Tiéu dé email can ghi: [TOR.C303.12] Thiét ké landing
page cho chwong trinh trai nghiém Tuan hoan - Tai sinh | Landing page development for
Circular-Regenerative Experiential Tourism

We will contact the unit that meets the above requirements.
Chuing t6i sé lién hé don vi dap tmg céc yéu cau trén.

Proposed by| Nguoi dé xuat

Vu Thi My Hanh

Grantee representative | Dai dién bén nhan tai tro
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Checked by | Ngwoi kiém tra

Nguyen Ngoc Bich — Component Manager | Quan ly Hop phén

Approved by | Ngwoi duyét

Olivier Messmer — Team Lead/ Triréng nhém D an
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