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TERMS OF REFERENCE - SERVICE PROVIDER
DIEU KHOAN THAM CHIEU — NHA CUNG CAP DICH VU
(dién théng tin bén dwdi bang tiéng Anh hodc song ngir Anh-Viét)

Project: Swiss Tourism for Sustainable Development in Vietnam (ST4SD)
Duw an: Du lich Thuy Sy vi sw Phét trién Bén viing tai Viét Nam

Code | Ma: TOR.C104.6

Product/ Service Onsite Promotion Tools/ Céng cu quang b4 tai diém

name | Tén san
pham/ dich vu:

Contract term | Thoi  From | Tir 06/2026 to | dén 07/2026
han hop déng:

Application deadline  Before | Trwrdc 15/05/2026
| Han ndp don:

1. PROJECT INTRODUCTION | GIOI THIEU DU’ AN

The Swiss Tourism for Sustainable Tourism in Vietham (ST4SD), financed by the Swiss
State Secretariat for Economic Affairs (SECO), aims at making Vietnam’s tourism sector
more sustainable and inclusive. As part of the economic development cooperation of
Switzerland for Vietnam, it is implemented by the consortium of Helvetas Vietnam, a Swiss
international NGO, and Center for Rural Economy Development (CRED), a Vietnamese
NGO. The Ministry of Culture, Sports and Tourism appoints the Vietnam Authority of
Tourism as the project owner./ Dw an Du lich Thuy Sy vi s Phat trién Bén virng tai Viét
Nam (ST4SD), tai tro béi Téng cuc Kinh té Lién Bang Thuy Sy (SECO), nham muc dich
thic day sw phét trién bén viing va bao trum cla nganh du lich Viét Nam. La mét phéan
trong hop tac phat trién kinh té gitta Thuy Sy va Viét Nam, dw an duoc thuc hién béi
Helvetas Vietnam, mét té chirc phi chinh phid quéc té cua Thuy STva Trung tdm Phét trién
Kinh té Néng thén (CRED), mét té chirc phi chinh phi cta Viét Nam. B V&n héa, Thé
thao va Du lich chi dinh Cuc Du lich Quéc gia Viét Nam la chi dw &n.

In Viet Nam, many local communities, small businesses, and community-based tourism
destinations possess rich cultural and ecological values but lack the capacity and tools to
tell their own stories. Current tourism marketing activities are largely carried out by large
enterprises or intermediaries, with content that is short-term in nature and focuses more on
destination promotion rather than reflecting the depth of local life./ Tai Viét Nam, nhiéu
céng déng dia phuong, hé kinh doanh nhé va diém dén du lich cong déng s& hiu gié tri
vén héa — sinh thai phong pht nhung thiéu ndng lwc va céng cu dé tw ké cau chuyén
cua chinh minh. Hoat dong marketing du lich hién nay chu yéu do cac doanh nghiép Ion



hogc trung gian thuc hién, voi néi dung ngén han, mang tinh quéng ba diém dén hon la
phan anh chiéu sdu doi séng dia phuwong.

The gap between indigenous knowledge and the ability to communicate with international
markets means that many sustainable tourism initiatives remain invisible, fail to reach the
right audiences, and struggle to generate fair economic value for local communities./
Khoéng céach gitra tri thirc ban dia va kha ndng truyén théng ra thj trieorng quéc té
khién nhiéu sang kién du lich bén vitng khéng duwoc nhin thay, khéng tiép can dung nhém
du khéach, va khé tao ra gié tri kinh té cong béng cho cong déng.

The project “Share Local Touch Global — From Invisible to Visible” is proposed to address
this gap by developing a sustainable tourism marketing model based on community
storytelling, combining digital content with on-site experiences. The objective is to help
“‘invisible” local values become visible, accessible, and understandable to both domestic
and international visitors./ Dw an “Share Local Touch Global — From Invisible to
Visible” duroc dé xuét nham giai quyét khodng trong nay thong qua viéc xay dwng mét mo
hinh marketing du lich bén viing dua trén ké chuyén céng dong (community
storytelling), két hop gitta n6i dung sé va tréi nghiém tai ché. Muc tiéu la giap cac gia tri
dia phuong “v6 hinh” tré nén c6 thé nhin thay — tiép can — hiéu dworc dbi véi du khach
trong nuéc va quéc té.

Beneficiary/ Nguwoi thu hudng: Fabulous Mekong Ecotours (FME)
Funded by/ Tai tro béi: ST4SD
2. REQUIRED TECHNICAL SPECIFICATIONS | THONG SO KY THUAT YEU CAU

Equipment/ service name | Tén thiét bi/ dich vu:

Technical requirements | Yéu céu ky thuat.

No.| Product Name| Tén | Kich thwéc| | Quantity| Sé Iwong Material| Chat liéu

STT | séan pham Dimensions

1 Information Board| Bang | 420 x 594 20 Formex 5mm

théng tin mm

2 Standee 800 X 15 Aluminum frame| Khung
1200mm nhém sat

3 Bill board 2000 x 3000 2 Vinyl & Aluminum frame|
mm Bat Vinyl & Khung nhém

sat




4 Signature Mascot of | 170 x 300 12 Gb | Wood
Dong Thap Mascot with [ mm
QR Code | Biéu tuong
Mascot Péng Thép khéc
QR Code
5 Booklet 148 x 210 100 Paper C300 or 1300 |
mm Giay C300 hoac 1300

3. ORDER AND TIME OF USE | DAT HANG VA THO'I GIAN SU’ DUNG

Installation time or service use | Thoi gian I8p d4t hodc str dung dich vu: 27 - 30/06/2026

Expected before 30/06/2026 | Dw kién truére 30/06/2026

4. BIDDING REQUIREMENTS | YEU CAU PAU THAU

Interested suppliers are requested to send detailed quotations to procurement@st4sd.vn,
assist3@st4sd.vn before 15/05/2026. The submitted documents must be password-protected. You

will be asked for the password after submitting the application.

Cac nha cung cap quan tam dwoc yéu ciu glri bao gia chi tiét cho dia chi email assist3@st4sd.vn
va procurement@st4sd.vn trwéc 15/05/2026. Cac tai liéu nam trong dé xuat can c6 mat ma bao
vé. Chung téi sé lién hé véi ban dé hoi mat ma.

The email subject line should begin with: TOR.C104.6.......................
Tiéu d& email can ghi: TOR.C104.6............ccvvn......

We will contact the unit that meets the above requirements.
Chung t6i sé lién hé don vi dap ing cac yéu cau trén.

Proposed by| Ngwoi dé xuat

Tang Thi Huyen Tran

Checked by | Ngwoi kiém tra



mailto:procurement@st4sd.vn

Vu Nam — Component Manager | Quén ly Hop phéan

Approved by | Ngwoi duyét

Olivier Messmer — Team Lead/ Trurdng nhém D an
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