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Project: Swiss Tourism for Sustainable Development in Vietnam (ST4SD)
Dur an: Du lich Thuy Sy vi sw Phat trién Bén ving tai Vit Nam
Code | Mé&: TOR.C103.06 - Activity 5 (Annex 1)

TOR.C103.06 - Hoat déng 5 (Phu luc 1)

Product/ Service Culture Sound Branding Identity

name | Tén san Hoat déng xay duwng Bé nhan dién Am thanh Van héa
pham/ dich vu:

Contractterm | Thoi  From June 2026 to September, 2026

han hop déng: Tur thang 06/2026 dén 09/2026

Application deadline  Before | Trioc 13/5/2026
| Han ndp don:

1. PROJECT INTRODUCTION | GIOI THIEU DY AN

The Swiss Tourism for Sustainable Development in Vietnam (ST4SD), financed by the Swiss State
Secretariat for Economic Affairs (SECO), aims at making Viet Nam’s tourism sector more
sustainable and inclusive. As part of the economic development cooperation of Switzerland for Viet
Nam, it is implemented by the consortium of Helvetas Vietnam, a Swiss international NGO, and the
CRED Tourism & Agriculture Solution Consulting Company Limited, a Vietnamese NGO. The
Ministry of Culture, Sports and Tourism appointed the Viet Nam National Authority of Tourism
(VNAT) as the project owner.| | Dw an Du lich Thuy Sy vi sy Phat trién Bén vieng tai Viét Nam
(ST4SD), tai tro béi Téng cuc Kinh té Lién Bang Thuy Sy (SECO), nhdm muc dich thic déy sw
phét trién bén viing va bao trum ctia nganh du lich Viét Nam. La mét phan trong hop tac phat trién
kinh té gitta Thuy Sy va Viét Nam, dw &n duwoc thurc hién béi Helvetas Vietnam, mét té chire phi
chinh phu quéc té cua Thuy Siva Trung tdm Phét trién Kinh té Néng thén (CRED), mét té chirc phi
chinh phu cta Viét Nam. Bé V&n héa, Thé thao va Du lich chi dinh Cuc Du lich Quéc gia Viét Nam
la chd duw an.

[Brief introduction of grantee, operation, activities] | [Gi¢i thiéu ngdn gon vé bén dworc tai
tro,, cach thiee van hanh, hoat déng]

The Grant Recipient is Ms. Hoa Thi Kim Ngan, who is working in partnership with the Co Tu Truong
Son Cooperative within the ST4SD project to implement the community-based tourism model in

Aur Village, A Vuong Commune, Da Nang City. The project aims to develop a sustainable



livelihood ecosystem based on three pillars: experiential tourism, medicinal agriculture under forest
canopy, and indigenous handicrafts. Activities under the project funding are proposed to focus on
strengthening the capacity of the local community and relevant stakeholders in the field of CBT,
while simultaneously standardizing operational processes, developing and packaging high-quality
tourism products, and building a communication system to promote these products to high-value
domestic and international tourism markets./ Bén nhén tai tro do Hoa Thj Kim Ngén la ca nhan
dang phéi hop cung Hop tac xa Co-Tu Truong Son trong khudn khé duw &n ST4SD hé tro trién khai
mé hinh du lich cdéng déng tai Lang Aur (xd A Vuong, TP. Da N&ng). Dw én huéng dén phét trién
mot hé sinh thai sinh ké bén viing dwa trén ba tru cét: du lich trdi nghiém, ndng dwoc lidu dudi tan
reeng va tha céng my nghé ban dia Cac hoat déng trong pham vi tai tro cda dw én duoc dé xuét tap
trung hé tror cho viéc xay dung ndng luc ctiia céng dong va cac bén lién quan trong linh virc CBT.
Song song véi viéc chuén héa quy trinh van hanh, xay dung, déng géi sdn phdm du lich chét
lurong cao va phét trién hé thdng truyén théng nhdm quéng bé cac sén phdm du lich cda dw an toi

thi trurong du lich gid tri cao trong nude va qudc té.

[Brief introduction of your activity/ model background] | [Giéi thiéu ngan gon vé béi canh
hoat déng/ mé hinh]

To position Aur Village as a premium destination and celebrate the authentic Co Tu heritage, the
project requires creative communication products that are both genuine and unique. The
development of the 'Culture Sound branding' focuses on engaging a team of specialists,
journalists, and multimedia production agencies with years of experience in Community-Based
Tourism (CBT) — particularly from Hoi An — to collaborate, develop, and package these assets to
meet the project team's technical specifications/ Bé dinh vi Lang Aur la mét diém dén cao cép va
tén vinh di sén nguyén ban ctia nguoi Co Tu, dw &n cén c6 sén pham truyén théng séng tao nhung
nguyén bén va doc ban chét luong cao. Hoat déng xay dung “bd nhan dién 4m thanh vdn héa” tap
trung vao viéc thué déi ngi chuyén gia, nha béo, don vi sén xuét truyén théng da phuong tién cé
nhiéu ndm kinh nghiém vé mé hinh du lich dwa vao céng déng (CBT) (d&c biét la ter HOi An) dé

phdi hop, xay dung, déng goi céc sdn phdm nay dép tng céac yéu cau ky thuét tr nhém du én
[Justification for the need of this activity] | [Giai thich li do, co’ s& cho hoat déng nay]

Developing a cultural sound branding serves as the foundation for enhancing brand recognition
and effectiveness for Aur Village's unique and authentic tourism products. This will attract premium
travelers interested in cultural heritage and indigenous wisdom, thereby establishing a distinct
brand identity for the destination, driving revenue growth, and fostering sustainable benefits for the
local community/ Viéc xdy dung bé nhan dién van hoa gitp la co sé cho viéc gia tdng mire dé va

hiéu qué nhén dién thuong hiéu cho céac sén phdm du lich déc ban va nguyén bén tai lang AUR.



Piéu nay sé giup thu hut dwoc dong khach cao cap cé sw quan tam téi di sén vén hoa va tri thire
ban dia,tir d6 thiét Iap bén sac thuong hiéu cho diém dén gia ting doanh thu, loi ich cho céng

dbng ban dia.
Beneficiary | Ngwoi thu hwéng:

The Aur Village local community, the project founding team, tourism enterprises, travelers, and
project stakeholders, including local authorities/ Coéng déng dia phuong tai lang AUR, Nhém séng
lap dw an, Doanh nghiép du lich, khach du lich va cac bén lién quan ctda dw an nhw chinh quyén
dia phurong

Funded by | Tai tro béi: ST4SD
2. REQUIRED TECHNICAL SPECIFICATIONS | THONG SO KY THUAT YEU CAU

The service provider must ensure the following requirements: | Nha cung cép dich vu can ddm béo

céc ydu cau sau:
Technical requirements | Yéu céu ky thuat:

i) Field data extraction and collection at Aur Village/ Khai thac va thu thap di¥ liéu thuc dia tai
lang AUR

- Performing field recording and filming to create an original asset database of musical
instruments, folk music, and nature-integrated daily life sounds of the Co Tu people in Aur
Village, following the technical requirements and scripts developed in collaboration with the
project founders| Thu 4m, ghi hinh truc tiép dé tao lap ngudn tai nguyén nguyén ban vé
tiéng nhac cu, dén ca, &m thanh sinh hoat tai thién nhién cua céng déng nguwoi Co-Tu lang

AUR theo yéu céu ky thuét va kich bén trao déi véi nhém séng l1ép dw an
i) Standardization & Production| Chuén héa va Sén xuét:

- Mastering the collected assets to establish the “Culture sound branding” publishing
high-quality multimedia materials (documentaries, videos, podcasts) | Xt ly ky thuat, hau ky
bo diF liéu va xuét ban cac &n phadm truyén théng da phuong tién “Culture sound branding”

chét luong cao (phéng sw, video, podcast).
iii) Digital Asset Library| Thiét I4p Thuw vién Di sén Sbé:

- Developing a 'Culture Sound Branding' digital archive for cultural preservation and as a
resource hub for marketing, promotion, and sales of tours and products to B2C and B2B
markets | X4y dung nén téng lwu triv di¥ liéu “Culture sound branding” nhdm bao tén vén
héa va cung cép tai nguyén cho céac chién dich marketing, xuc tién quang ba, ban san
pham ban tour cho thij triong B2C & B2B



iii) Deliverables | San phdm ban giao

- Complete the data library and package the digital Co-Tu Culture Soundbranding, with: At least 15
high-quality audio files (Culture Sound) (24-bit resolution, 320 kbps bitrate, MP3 format). At least 2
high-quality Culture sound videos with: Resolution 4K (3840x2160); Frame rate: 30-60fps (120fps
for slow-motion); Codec & Bitrate: H.265/HEVC, ProRes, 10-bit 4:2:2 (=100-400Mbps)/ Déng gdi
va hoan thién 01 thw vién sé hoé di¥ liéu Co-Tu Culture Soundbranding véi: It nhat 15 tép 4m
thanh Culture sound chét lrong cao (d6 phan gidi 24 bit, téc d6 dir liéu 320kbps, dubi MP3); It nhat
2 tép videos phéng sw Culture sound chat ltrong cao cé: DY phan giai: 4K (3840x2160), Frame
rate: 30-60fps (120fps cho slow-motion), Codec & Bitrate: H.265/HEVC, ProRes, 10-bit 4:2:2
(2100-400Mbps).

3. ORDER AND TIME OF USE | PAT HANG VA THO'l GIAN SU DUNG

Installation time or service use | Thoi gian I8p d&t hodc st dung dich vu: From 10 May 2026 To 31
August 2026 / Tir 10/05/2026 dén 30/08/2026

Expected before | Du kién trurée : 31 August 2026 | 31/08/2026

4. BIDDING REQUIREMENTS | YEU CAU DAU THAU

Interested suppliers are requested to send detailed quotations to assist3@st4sd.vn and
procurement@st4sd.vn before the above-mentioned deadline. The submitted documents must be
password-protected. You will be asked for the password after submitting the application.

Céc tai liéu ndm trong dé xuéat can c6 mét ma bdo vé. Chung toi sé lién hé véi ban dé héi mat ma.
Dé xuét dén dia chi email assist3@st4sd.vn va procurement@st4sd.vn truéc thoi han néu trén.

The email subject line should begin with | Tiéu dé email can ghi: [TOR.C106.06] Culture sound
branding Services Co-Tu Truong Son | Dich vu xay dwng bd nhan dién thwong hiéu van hoa
Co-Tu Trwong Son

We will contact the unit that meets the above requirements.
Chuing téi sé lién hé don vj dap (ing céac yéu céu trén.

Proposed by | Ngwoi dé xuat

Hoa Thi Kim Ngan - Grantee representative | Pai dién bén nhan tai tro

Checked by | Nguwoi kiém tra


mailto:procurement@st4sd.vn

Vu Nam — Component Manager | Quén ly Hop phéan

Approved by | Ngwoi duyét

Olivier Messmer — Team Lead/ Trurdng nhém D an
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