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DIEU KHOAN THAM CHIEU — NHA CUNG CAP DICH VU
(dién théng tin bén dwdi bang tiéng Anh hodc song ngir Anh-Viét)

Project: Swiss Tourism for Sustainable Development in Vietnam (ST4SD)

Duw an: Du lich Thuy Sy vi sw Phét trién Bén viing tai Viét Nam

Code | Mé&: TOR.C104.7

Product/ Service Digital Communication Campaign for “Share Local Touch Global” Project/
name | Tén san Chién djch truyén théng sé cho dw an “Share Local Touch Global”

pham/ dich vu:

Contract term | Thoi  From | Tir 05/2026 to | dén 08/2026
han hop déng:

Application deadline  Before | Truréc 30/04/2026
| Han ndp don:

1. PROJECT INTRODUCTION | GIOI THIEU DY AN

The Swiss Tourism for Sustainable Development in Vietham (ST4SD), financed by the Swiss State
Secretariat for Economic Affairs (SECO), aims at making Viet Nam’s tourism sector more
sustainable and inclusive. As part of the economic development cooperation of Switzerland for Viet
Nam, it is implemented by the consortium of Helvetas Vietnam, a Swiss international NGO, and the
CRED Tourism & Agriculture Solution Consulting Company Limited, a Viethamese NGO. The
Ministry of Culture, Sports and Tourism appointed the Viet Nam National Authority of Tourism
(VNAT) as the project owner.| | Dw én Du lich Thuy Sy vi sw Phét trién Bén viing tai Viét Nam
(ST4SD), tai tro béi Téng cuc Kinh té Lién Bang Thuy Sy (SECO), nham muc dich thic déy sw
phét trién bén viing va bao trum ctia nganh du lich Viét Nam. La mét phan trong hop tac phat trién
kinh té gitra Thuy Sy va Viét Nam, dw an dwoc thuc hién béi Helvetas Vietnam, mét té chure phi
chinh pht quéc té cda Thuy Siva Trung tdm Phét trién Kinh té Néng thon (CRED), mét té chirc phi
chinh phu cta Viét Nam. Bé Van hoéa, Thé thao va Du lich chi dinh Cuc Du lich Quéc gia Viét Nam
la cha dw an.

In Vietham, many local communities, small businesses, and community-based tourism destinations
possess rich cultural and ecological values but lack the capacity and tools to effectively
communicate their stories. Current tourism marketing activities are often dominated by large
enterprises or intermediaries, focusing on short-term promotion rather than reflecting the depth of
local life. The gap between local knowledge and the ability to communicate to international markets
limits the visibility of sustainable tourism initiatives and reduces their potential to create fair



economic value for communities./Tai Viét Nam, nhiéu cong ddng dia phwong, ho kinh doanh nhé
va diém dén du lich cong ddng s& hiru gia tri van hoa — sinh thai phong phu nhwng thiéu nang lwc
va cdng cu dé ké cau chuyén ctia minh mét cach hiéu qua. Hoat dong marketing du lich hién nay
cht yéu do cac doanh nghiép I&n hodc trung gian thwe hién, véi ndi dung mang tinh quéng ba
ngan han hon 1a phan anh chiéu sau doi séng dia phwong. Khodng cach gitra tri thirc ban dia va
kha nang truyén théng ra thj trwérng quéc té khién nhiéu sang kién du lich bén virng chwa duwoc
nhin thay va kho tao ra gia tri kinh té cédng bang cho céng déng.

In response to this context, the project “Share Local Touch Global — From Invisible to Visible” is
proposed by FME Travel, a local organization operating in tourism, education, and community
development. The project aims to develop a sustainable tourism marketing model based on
community storytelling, combining digital content with on-site experiences to make local values
more visible, accessible, and understandable to both domestic and international tourists./ Dw an
“Share Local Touch Global — Ttr vé hinh dén hiru hinh” do FME Travel d& xuat nham giai
quyét khoang tréng nay théng qua viéc xay dwng mé hinh marketing du lich bén virng dwa trén ké
chuyén cong déng, két hop gitra ndi dung sé va trai nghiém thuc té, gidp cac gia tri dia phwong tré
nén dé tiép can va dé hiéu hon dbi véi du khach trong va ngoai nwéc.

The project adopts a co-creation approach, engaging local stakeholders—including community
members, small businesses, and local tourism practitioners—in identifying stories, providing
content, and contributing feedback on how stories are presented. These local stories will be
curated and published as e-magazines on FME Travel’s digital platforms and linked to physical
locations via QR codes, enabling tourists to access content directly at destinations./ Dy an ap dung
cach tiép can déng sang tao v&i sy tham gia truc tiép clia cong déng dia phwong, ho kinh doanh
nhd va ngwdi lam du lich trong viéc xac dinh cau chuyén, cung cap noi dung va phan héi cach thé
hién. Cac cau chuyén sé dwoc bién tap va xuat ban dwdi dang e-magazine trén nén tang sé cta
FME Travel, déng thoi lién két véi khong gian thuc théng qua ma QR dé du khach co thé truy cap
ndi dung ngay tai diém dén.

To effectively implement the project and ensure broad outreach, there is a need to engage a
professional digital communication agency to design and implement online communication
strategies, enhance audience engagement, and maximize the impact of the project./ Dé trién khai
hiéu qua va dam bdo kha nang tiép can rong rai, dw an can thué moét don vi truyén théng sb
chuyén nghiép nham xay dyng va thwc hién chién lwoc truyén thdng trwc tuyén, gia ting mirc do
twong tac va tdi da hoa tac dong cta dw an.

Beneficiary | Ngwoi thu hwédng: Fabulous Mekong Ecotours (FME)
Funded by | Tai tro bdi: ST4SD



2. REQUIRED TECHNICAL SPECIFICATIONS | THONG SO KY THUAT YEU CAU

Service name | Tén dich vu: Digital Communication Campaign for “Share Local Touch Global”
Project/ Chién dich truyén théng s cho dw an “Share Local Touch Global”

Technical requirements | Yéu cau ky thuéat:

The selected agency will be responsible for delivering a fully integrated digital communication
campaign, including strategy, content production, dissemination, and performance monitoring.

Pon vj tw van duoc lra chon sé chiu trach nhiém trién khai chién dich truyén théng sé tich hop
toan dién, bao gébm cac khau: xay dung chién luoc, sén xuét néi dung, phan phbi théng tin va giam
sat hiéu qua thuc hién

The Digital Communication Agency shall be responsible for carrying out the following tasks and
delivering the corresponding outputs:

Don vj Agency Truyén théng sé c6 trach nhiém thuc hién céc nhiém vu va cung cép cac sdn phdm
dau ra tuong tng nhw sau:

Tasks/ Nhiém vu Deliverables/ Sdn pham dau ra Deadline/ Han nép
Task 1: Communication e Deliverable 1.1: Communication 30/05/2026
Strategy Development plan / Ké hoach truyén théng
and Campaign e Deliverable 1.2: Campaign
Execution/ Xay dung implemented as planned / Trién
chién luoc truyén théng khai chién dich theo ké hoach

va trién khai chién dich

Task 2: Content e Deliverable 2.1: At least 40 digital 30/07/2026
management and posts / it nhét 40 bai déng

promotion/ Quan ly ni e Deliverable 2.2: = 3,000

dung va quang ba e-magazine views within 6 months

[ Pat = 3.000 luot xem e-magazine
trong 6 thang

Task 3: Reporting / Bao e Deliverable: Digital communication 15/08/2026
cao performance report / Bao céo hiéu
qua truyén théng

3. ORDER AND TIME OF USE | PAT HANG VA THO'l GIAN SU DUNG
Installation time service use | Thoi gian str dung dich vu: From/ Tir 05/2026 dén To/ Hén 08/2026

4. BIDDING REQUIREMENTS | YEU CAU PAU THAU

Interested suppliers are requested to send detailed quotations to procurement@st4sd.vn,
assist3@st4sd.vn before 30/04/2026. The submitted documents must be password-protected. You
will be asked for the password after submitting the application.

Céc nha cung cap quan tam dwoc yéu ciu glri bao gia chi tiét cho dia chi email assist3@st4sd.vn
va procurement@st4sd.vn trudc 30/04/2026. Cac tai liéu ndm trong dé xuét can cé mat ma béo
vé. Chung t6i sé lién hé véi ban dé héi mat ma.


mailto:procurement@st4sd.vn

The email subject line should begin with: TOR.C104.7...................
Tiéu dé email can ghi: TOR.C104.7...................

We will contact the unit that meets the above requirements.
Chung t6i sé lién hé don vi dap (rng cac yéu cau trén.

Proposed by/ Ngwoi dé Checked by/ Ngwoi kiém Approved by/ Nguwoi

xuat tra duyét
Tang Thi Huyen Tran Vu Nam - Component Olivier Messmer — Team
Manager/ Quan Iy Hop Lead/ Trurdng nhom Dw an
phéan
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